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PHOTOGRAPHY IN |

A SOCIAL MEDIA
WORLD




WHEN
PHOTOGRAPHY
WAS
PRECIOUS

PHOTOGRAPHY WAS SPECIAL.

CHEMISTRY, SCIENCE, ART ALL MET IN A MIX OF TALENT
THAT WAS ALSO AN EXPENSIVE UNDERTAKING.
PHOTOGRAPHY WAS NOT AN ART FOR THE MASSES,
ALTHOUGH IT HAD LOWERED THE BAR OF ENTRY AT
SOME LEVELS.
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GATEKEEPERS

Consumer Cameras



CAMERAS GROW
IN POPULARITY
SLOWLY AMONG A
SMALL GROUP OF
ARTISTS /
JOURNALISTS




INTEREST
CONTINUES
TO GROW
THROUGH
THE SIXTIES




CAMERAS
EXPLODE

ACROSS
THE PUBLIC




CAMERAS
ALLOWED MANY
PEOPLE A WAY
INTO A MEDIUM
OF ART




THE GOAL WAS:

ARCHIVAL =




ARCHIVAL

STILL CONTROLLED
BY THE GATEKEEPERS
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THE
UBIQUITOUS
CAMERA




SOCIAL MEDIA

IS JUST A SIMPLE
CONVERSATION
NOT A BROADWAY
SHOW




PHOTOGRAPHY
MORPHED

FROM ARCHIVAL
ART TO
CONVERSATIONAL
UTILITY




THE UTILITY
USE OF
PHOTOGRAPHY
BECOMES
PERHAPS ITS
BIGGEST PLAY

PHOTOGRAPHY ON THE PHONE BECAME A WAY OF
COMMUNICATING WHERE SOMEONE WAS, SHARING A
DRESS COLOR, BRAGGING ABOUT LUNCH, SHOWING OFF
IN A RENTAL CAR, OR JUST LETTING FRIENDS AND
FAMILY KNOW WHERE YOU WERE AND WHAT YOU WERE
DOING.

NOT A SNAPSHOT, A SNAP OF LIFE. IMPORTANT NOW,
NOT LATER




FACEBOOK HAS
ALWAYS BEEN
PHOTOGRAPHY
FIRST. THEY KNOW
THE POWER OF

THE IMAGE

WHILE TEXT MESSAGES STILL DOMINATE AT FACEBOOK.
THE MOST POWERFUL ENGAGEMENT ALMOST ALWAYS
INCLUDES A VISUAL OF SOME KIND - MOSTLY
PHOTOGRAPHY.

VISUAL BRANDING IS THE CLEAR WINNER, ALTHOUGH IT
MAY TAKE MARKETERS A WHILE TO CATCH UP.




FACEBOOK EVEN
ALLOWS YOU TO
SHARE IMAGES
YOU DO NOT OWN

SO IMPORTANT IS THE SHARING OF
IMAGERY IN A SOCIAL MEDIA
PLATFORM THAT FACEBOOK HAS
MADE THE SHARING OF IMAGES
NEARLY UBIQUITOUS.

SOME PHOTOGRAPHERS FEAR THE
LOSS OF CONTROL OVER THEIR
IMAGE (ARCHIVE?), BUT MOST
PEOPLE ARE NOT STEALING IT,
RATHER THEY ARE SAYING ‘ISN'T THIS
COQOL? DID YOU SEE THIS?”

THEY ARE SIMPLY COMMUNICATING
WITH THE IMAGE.




PHOTOGRAPHER'S
DILEMMA ONE




THE ECOSPHERE OF SOCIAL MEDIA PHOTOGRAPHY

THE CHANGE HAPPENED SO QUICK.

PHOTOGRAPHY HAD VALUE BECAUSE OF THE AMOUNT OF WORK IT TOOK TO BECOME
PROFICIENT IN IT, HOW MUCH EXPERTISE IT TOOK TO CONTROL THE MYRIAD DEVICES IT
TOOK TO CREATE AN IMAGE, THE COSTS INVOLVED IN BECOMING PROFICIENT, AND THE
PERSEVERANCE OF THE CRAFTSMAN TO ENDURE THE ENTIRE PROCESS.

THEN DIGITAL.
- # THEN CAMERA PHONES.
AND ALONG THE WAY SOFTWARE WAS MAKING THE PROCESS OF MAKING A GOQOD,
TECHNICAL IMAGE SO DEAD SIMPLE THAT EVEN MIDDLE SCHOOLERS AND GRAMMA'S

COULD MAKE A PRETTY DECENT IMAGE ON THEIR SAMSUNG OR IPHONE.

ANYTHING THAT IS EASY TO DO, EASILY CLONED, EASILY MASTERED WILL NOT CARRY A
VALUE FORWARD. IT SIMPLY WONT.

DOES THAT MEAN THAT THERE IS NO VALUE IN PHOTOGRAPHY WITHIN SOCIAL MEDIA.
OH NO, NOT EVEN CLOSE. THERE IS TERRIFIC VALUE IN SOCIAL MEDIA IMAGERY.




INSTAGRAM

WHILE IT STARTED AS A PURELY VISUAL MEDIUM,
INSTAGRAM HAS INCORPORATED TEXT INTO ITS FEEDS
VERY WELL. WE SEE MORE AND MORE PEOPLE USING
INSTAGRAM AS THEIR BLOG THESE DAYS.

BUT ALWAYS IT IS IMAGE CENTRIC, IMAGE FOCUSED,
IMAGE DRIVEN. YOU CANNOT EVEN MAKE A POST THERE
WITHOUT A VISUAL ATTACHED.

INSTAGRAM WILL ALSO LET YOU CREATE SHORT VIDEQOS,
AND VIDEO MIXES OF MOTION AND STILLS CALLED
“STORIES” IF YOU WANT TO MIX IT UP IN MIXED MEDIA.

WIZWOW  EditProfile

551 pos:s 1160 followers 335 “ollowing

Don Giannatti 602 814 1168 Photcgrapher/Designer "In The West'. Based in
Arizanz, | shool the western US with a particular fondness for rozdirips and
motorcyc/cs. www.dongiannattiphotography.com



BRAND
MARKETING
ON
INSTAGRAM




MILLENIALS
SOLD
ANYMORE
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PHOTOGRAPHER'S
DILEMMA TWO

NOT NECESSARILY.

ARCHIVED PHOTOS ARE STILL A BIG PART
OF PHOTOGRAPHY, BUT THEY ARE NO
LONGER THE ONLY PART OF
PHOTOGRAPHY. SOME IMAGES SHOULD
AND WILL BE ARCHIVED, MOST WILL
NOT.

THAT WASN'T THEIR PURPOSE, NOR WAS
IT THE GOAL OF THE MAKER OF THE
PHOTOGRAPH. IT SIMPLY EXISTS FOR A
FEW MOMENTS IN TIME AND THEN... —-.




CONVERSATION

JUST LIKE CHATTING WITH YOUR FRIENDS AND BUDS, THE
CONVERSATION IS NOT SAVED OR ARCHIVED. THE IMAGES ARE
PART OF THAT CONTEMPORANEOUS EXPERIENCE NOW.

YOU CAN CHOOSE TO ARCHIVE THEM IF YOU WANT TO, BUT THAT
IS NOT NECESSARILY THE POINT OF THE VISUAL LIN
CONTEMPORARY SOCIAL SETTINGS ANYMORE.




SNAPCHAT

THE NEWEST PLAYER ON THE SOCIAL MEDIA
LANDSCAPE IS SNAPCHAT. PHOTOS, VIDEOS,
TEXT, AND AUDIO ALL COMBINE TO ALLOW

THE SNAPCHAT USER TO EXPERIENCE ALL
THE MEDIUMS AS THEY ARE ‘CHATTING’
WITH FRIENDS. DISCUSSING THE MEAL,
HERE’S A SHOT. THAT RACKET IN HALL,

LISTEN TO THIS. LISTS,

CONTEMPORANEOUS CONVERSATION ALL

AT THE TOUCH OF A FINGER. AND NOTHING
IS SAVED. DO IT SHARE IT, FORGET ABOUT IT.




BRAND

PHOTOGRAPHERS ARE BEING HIRED TO
MAKE IMAGES FOR BRANDS LIKE RESORTS,
CRUISELINES, RESTAURANTS, FOOD
SERVICES, TRAVEL COMPANIES AND
CLOTHING. THEY ARE BEING HIRED TO
SHOOT THE IMAGES ON SNAPCHAT AND
INSTAGRAM. PURELY VISUAL PLAYS THAT
SUPERCEDE COPY, HEADLINES, PLACEMENT,
AND DEVICES.

AT ————
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PURE BRAND MARKETING USING VISUALS.
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AND

NOW THE
NUMBERS




PHOTOGRAPHER'S
DILEMMA THREE

BY MAKING EXCELLENT
PHOTOGRAPHS, ENGAGING WITH
OTHER PHOTOGRAPHERS AND
BRANDS, WORKING HARD TO MAKE
THE CONTENT YOU CREATE
RELEVANT AND EXCITING.

NO GAMING THE SYSTEM, NO
‘BUYING FOLLOWERS' - JUST YOU
WORKING YOUR BUTT OFF TO GET
THE EYEBALLS AND THE
ENGAGEMENT TO YOUR IMAGES. IT
ISN'T EASY, BUT IT IS POSSIBLE.




WHAT'S NEXT?




